
Real Sales 

From Fighting the Storms to 
Winning in Sales

Helping Chambers Survive and Thrive the Storm
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Ȱ)ÎÄÉÖÉÄÕÁÌÓ ÃÁÒÒÙ ÔÈÅÉÒ ÓÕÃÃÅÓÓ ÁÎÄ 
ÔÈÅÉÒ ÆÁÉÌÕÒÅ ×ÉÔÈ ÔÈÅÍȣ ÉÔ ÄÏÅÓ 
not depend on outside 
ÃÏÎÄÉÔÉÏÎÓȣȱ            

Ralph Waldo Trine 



RACE to Extraordinary

Responsibility

Accountability

Consequences

Excellence



The Formula for Success

(TA + CRS + PA) x AD = SUCCESS

ÅTA = Technical Ability

ÅCRS = Customer Relationship Skills

ÅPA = Persuasive Ability

ÅAD = Achievement Drive 



RAINMAKER 

Strategy for Success© Model 
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